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SIMPLE SMALL BUSINESS SOLUTIONS



Turning Your Visitors Into Clients



T H E R E  I S  A P R O C E S S  

There Are No Shortcuts

It Is About Being Strategic



Attract 

Capture 

Nurture 

Convert

C L I E N T  L I F E  C Y C L E



Attract 

Capture 

Nurture 

Convert

C L I E N T  L I F E  C Y C L E



What Are The Goals?

F I R S T



Your Goals

F I R S T



What Do You Want A Visitor To Do?

F I R S T

What Outcome Do You Want?



Your Client’s Goals?

F I R S T



What Is Your Client Looking For?

F I R S T

What Do They Want To Accomplish?



Research Tools

F I R S T

• Amazon

• Facebook Groups

• Survey Monkey 

• Forums



Attract

Capture 

Get Their Attention

C L I E N T  L I F E  C Y C L E



Capture Their Contact Information 

With Something They Want 

So You Can Have A Conversation

S E C O N D



Capture With Something They Want

• Solves A Problem They Want To Solve

• Gives Them Information They Want To Have

• Helps Them Do Something They Want To Do

• Is Perceived As Extremely Valuable

S E C O N D



• Checklist 

• Tool 

• eBook

• Video Series

• Report 

• Quiz 

• Website Audit

S E C O N D



Capture Workflow

S E C O N D



Capture Tools

S E C O N D

• LeadPages

• Clickfunnels

• Email Systems Have Sign Up Forms
• Constant Contact, MailChimp, iContact, Ontraport, Infusionsoft, etc.



Attract 

Capture 

Nurture 

Convert

C L I E N T  L I F E  C Y C L E



Attract 

Capture 

Nurture 

Build A Relationship

C L I E N T  L I F E  C Y C L E



Nurture

T H I R D



This is the step we try to shortcut 

You can’t make them a 

client if you don’t have a 

relationship

I ’ M J U S T  S A Y I N G



I ’ M J U S T  S A Y I N G



N O  F O L L O W  U P , N O S A L E S

Capture • Leads

Get To Know • Qualify

Nurture & 
Engage

• Prospects

Sales 
Conversation

• Hot 
Prospects

Ask
• Make 

the Sale

Networking, Speaking, Website, Social Media, Expos, etc.

Follow 
Up
Lives 
Here



A U T O M A T E D  M A R K E T I N G  S Y S T E M



Nurture

Have A Conversation

To Build Know, Like and Trust

T H I R D



Need A Strategy 

Action Steps to Meet The Goals 

• What To Say 

• How Often

• How Long

T H I R D



Nurture 

Warms Up The Prospect 

So They Will Take Your Call

T H I R D



T H I R D



T H I R D



T H I R D



T H I R D

Day 21 Day 19 Day 15

Day 3 Day 9

Day 25

Day 1

Day 30



Nurture Tools

• Email Marketing
• Constant Contact, Mail Chimp, iContact

• Hatchbuck, Get Response 

• Ontraport, Infusionsoft, Hubspot

T H I R D



Nurture Tools

• CRM
• LACRM

• Contactually

• Salesforce

T H I R D



Attract 

Capture 

Nurture

Convert

C L I E N T  L I F E  C Y C L E



Convert

F O U R T H



I N  M O S T  C A S E S

You Must Have Direct Contact To Convert



There Must Be A Sales Conversation

But It Can Take Many Forms 

Remember The Website Audit?

F O U R T H



Telephone or in Person

An Offer on a Teleseminar, 

Webinar or Livestream

Offer on the Web if you have a 

Shopping Cart, Credit Card 

Processing and Great Sales 

Copy

Sales Conversation



Convert

S E C O N D

It Must Have Value For Them 

Even If They Don’t Buy



Convert

S E C O N D

Make An Offer 

Then You Must Ask Them To Buy



Attract 

Capture 

Nurture

Convert

C L I E N T  L I F E  C Y C L E



Thank You
To Get Worksheets That Walk You Through This 

Process
Text YOURSUCCESS to 33444


